
Double Your 
Marketing Impact 
in Half the Time



D igital marketing is a precision 

art. This precision allows 

brands to pinpoint market 

opportunities, target specific 

audiences, customize messages 

and then reap data to achieve even 

greater accuracy. Effectively, it can 

(often more than) double the impact of 

traditional marketing in half the time. 

Digital marketing is also a complex 

art. Achieving that level of precision 

requires a deep understanding of 

the science and systems behind 

each tactic. There are dozens of 

professional certifications for search 

engine optimization, marketing 

automation and performance 

advertising, and some universities now 

offer master’s programs dedicated 

to marketing analytics. 1 On top of 

that, hardware, software and audience 

behavior are always evolving, so 

keeping pace requires constant 

practice. It can be difficult for an 

in-house marketing team to acquire 

and maintain all of the subject-matter 

expertise needed to compete digitally. 

However, the right agency partner can 

quickly extend and amplify internal 

capabilities.

Strategies that have the greatest 

potential to double marketing impact 

in half the time include:

-  Developing a best-in-class website

-  Choosing leading-edge formats to    

tell your brand story

-  Proving return on investment 

through performance campaigns

Using these strategies in tandem 

can accelerate growth even more by 

attracting, engaging and delighting 

your audience in one cohesive 

approach.

Brace 
for Impact
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1 https://www.worldcampus.psu.edu/penn-state-online-data-analytics-programs?cid=CPC31795&gclid=EAIaIQobChMI8sjhlciv4QIVAUSGCh2eEAPlEAA
YBCAAEgLvKfD_BwE
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http://www.linqia.com/wp-content/uploads/2017/12/Linqia-The-State-of-Influencer-Marketing-2018.pdf


When it’s time to spend 

money, 92% of B2B 

purchasers and 81% of 

B2C purchasers start with an online 

search. 2 Rising to the top of Google’s 

ranks, outshining the competition and 

ultimately swaying decision makers 

along their journey requires a best-

in-class website. But what does that 

entail?

Search engines get more sophisticated 

by the nanosecond. That’s not an 

exaggeration — through machine 

learning, Google adjusts rankings in real 

time based on a variety of indicators of 

user satisfaction such as click-through 

rate, bounce rate and time on site. 

Optimal sites are fast-loading, well-

organized and full of highly-relevant 

content that keeps users engaged and 

inspires them to take action. 

Online content can drive audiences 

through all phases of the marketing 

funnel, create opportunities for 

referral from other sites, and help to 

increase domain authority, a measure 

of how likely a site is to rank above 

competitors. To be effective, content 

has to be coherent as well as attractive. 

46% of website visitors say that a lack 

of clear messaging will cause them to 

leave a site. 3

Search engines demand — and 

audiences expect — this type of 

high-quality experience across 

devices. Sites must be more than just 

mobile-friendly: they have to be truly 

responsive in design. Since 2015, 

mobile traffic has accounted for more 

than half of all web traffic. By the end of 

2019, it will account for 79%. 4

Building a best-in-class website quickly 

and efficiently requires more than 

just web development. It requires a 

stealth team of specialists who know 

the ins and outs of user experience, 

search engine optimization (SEO) and 

content strategy. But once that site 

is up, running — as long as it is well 

maintained — it will keep maximizing 

marketing impact around the clock. 
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2 Searchmetrics, “Rebooting Ranking Factors” (2016)
3 https://komarketing.com/files/b2b-web-usability-report-2015.pdf
4 https://www.zenithmedia.com/mobile-forecasts-75-internet-use-will-mobile-2017/ 

Developing a 
Best-in-class 
Website

http://www.linqia.com/wp-content/uploads/2017/12/Linqia-The-State-of-Influencer-Marketing-2018.pdf
https://www.thinkwithgoogle.com/consumer-insights/youtube-stars-influence/
https://medium.com/swlh/why-micro-influencer-marketing-is-the-game-in-2018-fdeda0993c36
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An expert SEO analysis can reveal the full 
spectrum of opportunities to increase your domain 
authority and ultimately your search rankings. 

Pursuing the most responsive web design will 
ensure you don’t miss a single audience member 
due to poor user experience. 

Accelerate: 

>

>

Use Moz’ Link Explorer to check your site’s domain 
authority. The higher the score, the more likely 
your site will rank above competitors. 

Do the same analysis on your competitors’ sites to 
see how you compare. 

Test your site’s responsiveness across devices. 
Online test tools range from free to robust.

Check Your Pace:



Choosing 
Leading-
edge 
Formats to 
Tell Your 
Brand Story

It’s no secret that online video 

is growing wildly. According to 

HubSpot, 45% of people now watch 

an hour or more of online video each 

week, and Facebook users consume 

more than 8 billion videos every day. 5

People are turning to video not just for 

entertainment, but also for education 

and advice. Google reports that 70% 

of YouTube viewers are looking to 

solve a problem, and 86% are trying 

to learn something new. 6 When it 

comes to learning about products 

and services, video is the platform 

of choice. In fact, 79% of consumers 

prefer to watch a video rather than 

reading about a product 7, and after 

watching a video 64% of users are 

more likely to buy a product online. 8 

The format is particularly influential 

among Millennials — 40% of viewers in 

this core demographic trust YouTube 

content, and 60% say videos they’ve 

watched online have changed their 

world view. 9 

What makes this audio-visual medium 

so compelling? For one thing, video 

can pack a ton of information into a 

relatively short time. While a picture 

may be worth a thousand words, 

Forrester estimates that one minute 

of video is worth 1.8 million words. 10 

Video also tends to evoke emotion 

better than any other content form, and 

emotional responses echo long after 

the first impression. People remember 

feelings more than they recall facts. 

That’s why emotion inspires action.

Going beyond the emotional impact 

of video, marketers now have the 

opportunity to truly immerse audiences 

in digital experiences. Through 

advancements like virtual reality (VR), 

augmented reality (AR), conversational 

marketing (think chatbots), and 

gamification, people are not just 

consuming content, they’re becoming 

involved. That involvement has a 

measurable impact: marketers who 

use gamification typically see a 47% 

increase in client engagement and up 

to a 22% increase in brand loyalty. 11

While multimedia content forms—

particularly video—can be produced 

and published with little more than 

a smartphone, standing out among 

04Double Your Marketing Impact in Half the Time

5  https://blog.hubspot.com/news-trends/the-future-of-content-marketing
6  https://www.thinkwithgoogle.com/intl/en-ca/advertising-channels/video/self-directed-learning-youtube/
7  https://www.wyzowl.com/video-marketing-statistics-2017/
8  http://www.marketwired.com/press-release/a-minute-of-video-is-worth-18-million-words-according-to-forrester-research-1900666.htm
9  https://www.thinkwithgoogle.com/consumer-insights/online-video-trends-2017-media-plan/

11  http://www.snipp.com/blog/2017-06-21/the-power-of-gamification-participation-engagement-loyalty/
10  http://www.marketwired.com/press-release/a-minute-of-video-is-worth-18-million-words-according-to-forrester-research-1900666.htm

https://blogs.adobe.com/creative/files/2015/12/Adobe-State-of-Content-Report.pdf
https://www.zenithmedia.com/mobile-forecasts-75-internet-use-will-mobile-2017/
https://komarketing.com/files/b2b-web-usability-report-2015.pdf
https://blogs.adobe.com/creative/files/2015/12/Adobe-State-of-Content-Report.pdf
https://komarketing.com/files/b2b-web-usability-report-2015.pdf
https://blogs.adobe.com/creative/files/2015/12/Adobe-State-of-Content-Report.pdf
https://komarketing.com/files/b2b-web-usability-report-2015.pdf


billions of competing clips may 

require more. Developing a cohesive, 

compelling story requires smart 

writing and storyboarding. Finding 

the right visual focus takes an eye for 

imagery. Capturing clean audio and 

video requires precision equipment. 

And stitching it all together in a 

seamless package that holds the 

viewer’s attention takes sharp editing. 

But if a minute of video is worth 1.8 

million words, the finished product can 

certainly more than double marketing 

impact in just a fraction of the time.
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Identify at least 2-3 stories within your 
organization that best represent your brand and 
have the potential to evoke emotion. 

Develop storyboards and scripts and a production 
plan to capture those stories.

Shoot, edit and publish using your tools of choice.

Accelerate: 
>

>

>

Get a sense of your current video impact by 
entering your brand name into Google’s “Videos” 
search. Do the results tell your story and inspire 
emotion? 

Check Your Pace:



Proving 
Return on 
Investment 
Through 
Performance 
Campaigns

Performance marketing is 

the epitome of precision. By 

tapping into demographic, 

geographic and behavioral data, 

performance marketers aren’t just 

reaching audience groups or personas, 

they’re reaching individuals. The right 

individuals. 

Account-based applications have 

become the norm, and smartphone 

connectivity is skyrocketing, allowing 

marketers to be more exact in their 

outreach than ever before. Close to 

half the world’s population is active on 

some type of social media network 12, 

and as of 2017, 57% had a smartphone 

connection. By 2025, that figure will 

reach 77%. 13  Within the next decade, it 

will be possible to reach nearly anyone, 

anytime, anywhere in the world. 

People receiving communications 

through their personal accounts and 

personal devices expect messages to 

be personalized. That means offering 

location-specific, behavior-specific and 

interest-specific content. It also means 

respecting individual preferences and 

privacy settings. 

Delivering the right message to the 

right person is difficult. It requires 

research, thoughtful content 

development (and a lot of it), A/B testing 

and vigil. But it delivers measurable 

return on investment. For example, 

location-specific ad campaigns are 

20% more effective than traditional 

banner ads, 14  and segmented email 

campaigns have a 14% higher open 

rate than non-segmented campaigns.15  

Marketing automation, which is 

essential for managing such highly 

personalized campaigns, has been 

shown to increase sales productivity 

by 14.5% and reduce marketing 

overhead by 12.2%. Furthermore, 80% 

of marketing automation users say 

they’ve increased leads, and 77% have 

increased conversions. 16

Performance marketing tactics are 

so detailed and precise, dozens of 

programs exist to train and certify 

specialists on individual ad platforms 

and automation tools. Entire careers 

can be focused in this area of expertise. 

But the data proves it’s worth it. Being 

able to customize messaging for each 

individual has been the Holy Grail of 

marketing for ages. In our age, it’s a 

reality.
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12 https://blog.statusbrew.com/social-media-statistics-2018-for-business

14 https://www.businesswire.com/news/home/20160313005009/en/
13 https://www.gsma.com/mobileeconomy/wp-content/uploads/2018/02/The-Mobile-Economy-Global-2018.pdf

15 https://mailchimp.com/resources/effects-of-list-segmentation-on-email-marketing-stats/ 
16 https://www.socialmediatoday.com/news/21-marketing-automation-stats-that-will-make-you-

    
 rethink-your-marketing-str/539578/  

https://contentmarketinginstitute.com/wp-content/uploads/2015/09/2016_B2B_Report_Final.pdf
https://contentmarketinginstitute.com/wp-content/uploads/2015/09/2016_B2B_Report_Final.pdf
https://contentmarketinginstitute.com/wp-content/uploads/2015/09/2016_B2B_Report_Final.pdf
https://contentmarketinginstitute.com/wp-content/uploads/2015/09/2016_B2B_Report_Final.pdf
https://contentmarketinginstitute.com/wp-content/uploads/2015/09/2016_B2B_Report_Final.pdf
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Do a quick comparison of your email open and click-through 
rates to industry benchmarks. Are you on track, over-
performing or under-performing?

Go even deeper by comparing your overall demand generation 
performance to industry benchmarks. Are you above average, 
or are there opportunities for greater efficiency?

Check Your Pace:

Implement ongoing A/B testing programs to continuously optimize 
campaign performance.

Segment campaigns using detailed audience personas to ensure just 
the right message reaches just the right person. 

Make it all manageable and measurable through marketing automation. 

Accelerate: 
>

>

>



Digital technology has turned 

marketing into a science as 

well as an art. It allows for 

unprecedented precision in audience 

messaging and targeting, and in many 

ways it’s leveled the playing field. By 

reaching the right audience, small 

businesses can effectively compete 

with large firms, and all businesses can 

optimize their returns on investment. 

While not every in-house marketing team 

can have the full company of specialists 

needed to build and maintain a best-in-class 

website or tell their brand story through the 

most leading-edge formats or exact highly 

customized performance campaigns, the 

right agency partner can help in-house 

teams compete on a large scale.

Sparxoo is a full-service digital marketing 

agency that combines left-brain strategy 

with right-brain creativity to deliver 

custom solutions that are both visually 

stunning and measurably effective. 

Based in Tampa, Florida, the agency’s 

award-winning team of strategists and 

creatives hold a wide range of advanced 

degrees and certifications in digital 

marketing including Google AdWords 

(mobile, display and video), HubSpot 

inbound marketing, Adobe Creative Suite 

and Drupal. They have been building 

brands and accelerating growth for more 

than a decade. It’s time to meet your 

extended team.
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Moving Forward



We’re a a full-service, digital marketing agency that combines left-brain 

strategy with right-brain creativity to deliver custom solutions that are both 

visually stunning and measurably effective.

Meet your 
extended team.

813.402.0208

hello@sparxoo.com

@sparxoo on

https://www.instagram.com/sparxoo/
https://www.linkedin.com/company/sparxoo/
https://twitter.com/sparxoo
https://www.facebook.com/Sparxoo

