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The New
Normal
Expectations were that
2021 would largely bring
society back to “normal.”

Every aspect of our lives has changed since the onset of COVID-19, and 2021 was less

a return-to-normal, and more of a reconfiguration of what life can be like, and where our
priorities lie. The Great Resignation has stemmed from employees reassessing their

needs, value, and priorities, and demanding more from their jobs. Diversity recruiting

has gotten an overdue second-look. Businesses are being held to higher standards by
customers, too.

As you might expect, then, trends for 2022 are more forward-thinking than ever before.
Designers are considering environmentalism as they balance modern and retro styles

with a changing climate. Website design is going beyond the standard user experience,
taking accessibility into consideration with every step. And rebrands are going to

continue to be en vogue as companies review what they’ve stood for, and where they
want to go.

2021 has been a year marked by reflection. 2022 is the time to put our findings into
action. Read on for our list of the top seven digital marketing trends for 2022.

Design Note:
You’re about to embark on a journey not only through content, but design as

well. Within the pages of this guide, you’ll discover refreshingly unexpected color
combinations that are complemented by textures that feel both organic and

intentional in equal measure. Created with an uplifting spirit in mind, the following

designs remind us that we can borrow energy from the past and make it feel fresh
and forward-thinking.

Kick back and enjoy the ride!

Many people assumed offices that had gone remote would reopen in-person, that mask mandates would no

longer be necessary, and that a global pandemic would largely be under control. As it happens — that isn’t our
reality, and “normal” may not even be desirable anymore.
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Trend

One

Feeling nostalgic? You’re not alone. In a

recent survey by OnePoll, seven out of ten
Americans said quarantine has made

them more nostalgic than they’ve ever
been before.

Perhaps this feeling of nostalgia arose because of the additional time many of us
have had on our hands with reduced commutes and social obligations. It could
also be because nostalgia makes us feel more connected to others. Krystine
Batcho, PhD, a professor of psychology at LeMoyne College and a licensed
psychologist, said, “Nostalgia is an emotional experience that unifies. …It helps
to unite our sense of who we are, our self, our identity over time.”
So how has this impacted marketing and what trends can we expect to come out
of this throwback tendency in 2022?

Return to the Mod Squad

Every Day Is Earth Day

— the nod to mod is showing up in marketing in style only.

attention back in the ‘60s and ‘70s, and with recent reports

No need to track down two friends for undercover sleuthing

Taking
Digital Design
Organic

The ‘60s and ‘70s are back stylistically right now, with brands
incorporating orange hues and softer neutral tones with
bolder, more varied color palettes.

For brands like Joyleaf, they’ve also taken to incorporating
traditionally mod fonts for that throwback vibe.

Companies like L’Oréal’s Garnier brand have launched

eco-friendly products in biodegradable packaging — and
still stay true to nostalgic design.

gradient — but with a much grittier application. Many

industries is the move away from stark whites and greys

imagery, and prefer the nostalgia of something like a Polaroid
photo — grainy, homespun, and organic.

In addition to the added noise and texture, the modern twist

One design trend that’s been gaining steam within all

toward brighter, bolder colors. Customers are seeking
out energetic colors combined with warm neutrals to

reinvigorate them after nearly two years of isolation and
emotional exhaustion.

on the gradient also calls for multiple unexpected color

Mireldy is out to prove that not all beer designs need to be

it a more futuristic air — something that brands like Nike are

beer’s experiential flavor — and came back with a colorful

combinations. This takes the gradient of the past and gives
doing heavily throughout their social media.

No. 01

companies going green is building steam.

Brighter Days (and Colors) Ahead

Another nod to times past: the continued use of the popular

Trend

of drastic climate change outcomes, the resurgence of

Picture-Perfect Gradients

consumers are less interested in airbrushed, “perfect”

Digital Marketing Trends For 2022

Making environmentally friendly choices started to gain

the same. They committed to the task of illustrating each
feast for the eyes.

7

The takeaway in all of this is not to simply slap an old
logo back onto a product and call it “nostalgia.”

It’s to think
deeply about
your audience’s
emotional
connection to
imagery of the
past and
update it to
reflect our
present and
future reality.

Joyleaf packaging

Nike Running social post

Combining classic and vibrant color schemes, typography, and design styles
with eco-friendly packaging and conscientious representation will elevate
your throwback design and make it uniquely “now.”

Mireldy beer cans

Digital Marketing Trends For 2022

Trend

No. 01

9

Trend

Two

Brand loyalty has helped a lot of companies
coast by on the same story for decades.
Then a global pandemic happened.

The COVID-19 pandemic forced everyone to step back and take stock — and
75% of Americans changed brands. In an August 2020 survey by McKinsey,
the top three reasons cited for making the switch were value, availability,
and convenience. This has led many leading brands to reassess and kick off
rebranding campaigns.
However, a new logo alone won’t win you customers. Modern audiences
are looking for an evolved brand story that is authentic, inclusive, and
mission-driven.
Here are our tips for how to rebrand right.

Take a Poll

Employee Enrichment

COVID-19 pandemic, and it’s up to businesses to figure

champion it — and your employees are some of the most

Customers’ needs have changed over the course of the

Authenticity,
Evolution & the
Post-Pandemic
Rebrand

out how to meet those evolving needs if they want to stay

afloat. But how can you understand what your customer is
looking for?

Now is a great time to invest in customer research — and it
doesn’t have to be a hefty investment. Putting out a simple

survey to your existing customers, or to potential customers
via social media, is a great way to better grasp what your

A brand story is only as strong as the people who

important champions you could ever have. When the people
who work at a company work by the mission and values you
set, it will shine through in everything from product design
to customer service. So, it’s critical that you take your
employees’ needs and feelings into account when
you rebrand.

customers want. You should still aim to stay true to your

Join the Community

values to highlight when you know what matters most to

take a stand on bigger issues. As a result of the pandemic,

own vision, but you can more easily figure out which of your
your audience.

Define Your Objective

If you’re interested in refreshing your brand, you need to

approach the process with a very clear objective in mind.
What message are you trying to convey? Are there new

circumstances that you want to ensure are tied in with your
brand story? Are you rebranding because of a merger or a

new product offering? Detail why you want a refresh, make

One of the big trends in rebranding is for companies to
promoting togetherness has become an extremely

important element to brands’ values. But what does this look
like in practice, authentically? It might mean bringing your
employees together to perform volunteer days out in the

community; it could also look like networking events with
new entrepreneurs of color to help provide connections,

advice, and resources for helping them get off the ground.
There are many creative ways you can incorporate events
that are in line with your business.

sure the reason is compelling, and then go to work on the
actual rebrand.

It’s important to be purposeful about the choices you’re
making, because poor rebranding has backfired for
companies in the past.
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(Fast Company)

75
The COVID-19 pandemic forced everyone
to step back and take stock.

%
Why?

Top three reasons:
• Value

• Availability

• Convenience

of Americans
changed brands.
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Three

Two of the biggest companies in the world
are casually turning everything marketers

knew about digital marketing upside down
in the span of a year. (No big deal, right?)

Quick refresher: Apple released an update to iOS 14 in early 2021 that
allowed users to choose whether they wanted advertisers to track them
across apps, severely limiting the reach of said advertisers. Meanwhile,
Google announced it would end support for third-party cookies in the
Chrome browser from early 2022.

Apple’s iOS Update

What This Means for Marketers

software and tech behemoth — can find a new industry to

manner. For marketers who are exclusively B2B and handle

Is it remotely surprising that Apple — a $260 billion

How
Privacy-First
Initiatives Are
Rocking the
Digital Marketing
World

disrupt? No, not really. And yet, the company has gone and
done it again — and this time, it’s shaking up the
digital marketing world.

Apple has used their majority market share (in the U.S.)

power to redefine safety in the eyes of their consumers. With
iOS 14 (originally released Sept. 16, 2020), Apple continued
its long-held focus on increased security. The organization
did this by allowing consumers to decide whether they

wanted apps to track their activity across other applications
on their iPhone.

This doesn’t affect every marketer in exactly the same
almost all of their digital marketing on LinkedIn or by

targeting via first-party data, this is practically a non-issue.
However, if you’re building advertisements based on user

activity rather than demographics, you’re going to face some
challenges. In order to track behavior across apps today,

you need each Apple user’s explicit permission — and that’s

pretty rare. In fact, this TechRadar article says a vast majority
of Apple users are blocking app tracking: “While 13% of iOS
users across the world have allowed tracking, only around

5% of daily users in the US opted in to being tracked, even
after two weeks of the feature being rolled out.”

What This Means for Consumers

So, in one swoop, activity-based targeting has shrunk by

then browse through Instagram, you’ll probably see those

share of the US market. But there is a silver lining. It’s not

If you check out a pair of Nikes on your Amazon app and

exact shoes appear on your newsfeed in the form of an ad.
If this scenario seems familiar, it’s because your phone, by
default, was set up to allow tracking across apps. With the

new update, however, Apple is allowing consumers to make
this choice for themselves. For the customers that decide

to opt in, there is reallly no detrimental effect to the overall

95% of all US-based Apple users, who make up a majority
impossible to target your audience — they’re just getting

lumped into aggregate groups to protect individual privacy.
So, aside from a few bumps in the road with Facebook

updates required to adjust to the iOS update, targeting an

audience happens in much the same way as it did before, but
with a smaller audience.

experience. The customers that don’t allow this capability
will likely start seeing slightly less relevant ads because

they’re getting lumped into aggregate consumer groups.
We’ll get into that later.
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A Cookieless Future with Google Chrome

How This Affects Marketers

caused by Google announcing they were going to

ways Google makes money is by being one of the most

The iOS 14 issue pales in comparison to the complications
discontinue third-party tracking on their web browser,

Chrome (which has a majority market share in the US).
Third-party cookies track your behavior online, whether it’s

on a phone or a computer. Apple’s iOS 14 update allows you

to limit how much apps can track your activities across other
apps on your phone, but won’t impact Google Chrome users
until 2022.

How This Affects Consumers

Ultimately, consumers can enjoy increased privacy and less
relevant ads. No longer will you receive the hyper-specific,

seemingly mind-reading ads for the thing you just browsed

You might be thinking, “Unlike Apple, one of the major

heavily used ad platforms on the market. Why would they

do something like this?” Privacy is the answer. Consumers
demand privacy, so the corporations will supply it. Plus,

this policy actually positions at least one of Google’s ad

formats in an even more advantageous light: the classic
Google AdWords.

Searching on Google counts as first-party data. If a

consumer is searching for the “best plumber in Tampa,

FL,” that’s information the consumer is revealing about
themselves (i.e., they’re looking for a plumber). Thus,

keyword-targeted advertising will be very much en vogue
in 2022.

on an online store.

Another way marketers can adapt to the changing

Instead, you’ll see ads based on — you guessed it — your

Enter: lead generation forms. Offer your customers

first-party data. To reiterate, this is data that you’ve willingly
shared online about yourself. This can come from social

media bios, keywords you’ve searched for, memberships and
associations, and much more.

times is by collecting their own first-party data.

what they want in exchange for some information.

Downloadables, discounts, and giveaways are all great

gated opportunities to ask for first and last names, emails,
company names, addresses, and phone numbers. Once
you’ve collected this first-party data, you can advertise
via email campaigns, upload retargeting lists to social
platforms, and more.

What the Future
Looks Like
Digital Marketing Trends For 2022

Trend

Companies like Apple and Google wield enormous digital power not only because of
their obvious size and influence, but also because they have a lot of information on their
consumers. These policies to protect the privacy of customers help shine a better light
on them while simultaneously protecting their users.
For us marketers, it’s simply another adjustment we need to make. The only constant is
change, and this is yet another example of that truism. Our audiences may be smaller
than they were two years ago, and we may have to work a little harder but, ultimately,
there is always a way to connect to the right audience.
No. 03
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Four

Technological advances are making

automation easier than ever for every

industry. But how do you know where to
invest your resources when it comes to

marketing automation? Read on to learn
about the pros and cons of some of the
most popular platforms.

A cookie-less future is quickly becoming a reality, and a growing number of
businesses are scrambling to shift their efforts in marketing their own CRM,
rather than targeting consumers based on their online activities.
Fortunately, there is an array of marketing automation platforms available — but
not all are created equal. Let’s break down the three most popular automation
tools on the market and list the pros and cons of each one.

HubSpot

If you’re looking for a new

State of
Marketing
Automation
in 2022

marketing automation platform,

Negatives
•

features you’re likely looking for in HubSpot. Thankfully, it offers startup pricing

HubSpot — it’s a pretty big

options to save small businesses money and eventually upgrade them into the full

deal in the marketing world.

subscription rate.

In fact, HubSpot coined the

then led a movement aimed at
creating quality content that

•

using disruptive advertising

alienate prospects. Since then,
HubSpot has evolved and

grown its platform to be an

•

be tracked and valued so every action you take has a direct ROI associated with it.
When used properly, HubSpot is the only tool you’ll need — it will help you assign

service inbox, CMS, and more.

almost all of its competitors.
Once implemented, there
are practically no other

job of combining your sales and marketing teams on one software. Your marketing

sales team to close — and all of that can be handled within the platform. Deals can

automation, in-depth CRM,

HubSpot separate it from

Sales + Marketing = Smarketing. HubSpot’s worth lies in the fact that it does a great
team can utilize HubSpot to find and nurture leads and then qualify them for your

includes social scheduling, email

The full-funnel capabilities of

Well, HubSpot has three service verticals — Marketing, Sales, and Service — and

Positives

all-in-one marketing tool, which

Key Differentiator

Add-ons. We already listed HubSpot’s lofty price as one of its negative features.
each has its own hub you can pay for to get full access to.

draws in consumers, rather than
tactics that can frustrate and

Hootsuite, Mailchimp, WordPress, and Salesforce subscriptions together; however,
you’re going to pay almost $900/month (HubSpot Professional) to get the basic

you’ve undoubtedly heard of

term “inbound marketing,” and

It’s pricey. As an all-in-one platform, HubSpot can cover your Google Analytics,

real value to your marketing efforts (finally!)
•

Easy to use. While some platforms can be a little clunky and/or confusing, HubSpot

presents everything in plain English. Its platform navigation is simple to understand

and its tools have fantastic UX. Landing pages and emails can all be arranged using
drag-and-drop modules, workflows have a simple structure, and creating new or
unique properties is a breeze.

marketing automation tools
you could need.
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Mailchimp

Possibly one of the most

renowned marketing automation

Negatives
•

email automation game. Most
other email automation tools

•

the e-commerce space. However, for B2B companies and, particularly, for large

and structure on Mailchimp’s

businesses, it can be easy to hit the ceiling of what Mailchimp offers.

ingenious setup. While

Mailchimp started as an email

most of its competition.

Key Differentiator

If you’re looking for an

affordable, robust email

automation platform, Mailchimp
is the tool for you. It may not

have as many bells and whistles

pretty much any e-commerce platforms and built-in email templates for abandoned
tool for startups and small businesses — and it’s a dream for small businesses in

least partially based their UX

allow more features, much like

Mailchimp is not always usable by large enterprises. With APIs and integrations for
cart emails, receipt emails, and other one-off automations, Mailchimp is a great

on the market today have at

platform, it’s had to adapt to

email marketing tool. Yes, it has a CRM, but rather than being a CRM for CRM’s sake,
its main purpose is to store contacts to be emailed.

tools, Mailchimp made a name
for itself by pioneering the

It’s a niche software trying to expand. Right now, Mailchimp is still predominantly an

tool that was bought out by

•

Salesforce — one of the original

cons.

button after every change to an email.
•

creation platform, and because it tends to focus on smaller businesses, most of its

Friendly pricing. Unlike HubSpot, Mailchimp is a very affordable alternative, if you’re

just needing some basic email automation capabilities. The Premium package starts
at $299/month, and while it has add-ons and cost-per-contact features, these
remain at a very reasonable price for a fantastic tool.

platform, particularly when

integrated with a Salesforce

account. However, if you aren’t
already invested in Salesforce,

marketing automation tool of the three we’re comparing today. Its most popular tool
2,000 contacts, and you pay an extra $250/month for each additional 5,000

contacts; comparing apples-to-apples, HubSpot would cost about $1,400/month
for 12,000 contacts, making it the cheaper platform.

Positives
•

It’s the HubSpot for Salesforce users. Pardot is a decent imitation of HubSpot.

Almost every feature that HubSpot has, Pardot also offers — except it’s directly

integrated with Salesforce. While HubSpot does offer a flexible API for Salesforce

it’s a very expensive tool and

and can be easily integrated, Pardot is actually part of Salesforce, so it’s a more

might be harder to adapt due to

seamless transition.

its clunkier UX.

•

as its competitors, but it’s a

Pricing. Thought HubSpot was pricey? Pardot is far-and-away the most expensive
is $4,000/month for up to 10,000 contacts. HubSpot’s $900/month fee includes

Key Differentiator

making it a fantastic all-in-one

Simple, easy-to-use UX. Mailchimp basically invented the drag-and-drop email

Pardot looks like an Excel spreadsheet. Functional and understandable, but certainly
Mailchimp have AutoSave built in, Pardot often requires you to click the “Save”

into its marketing solutions.

Here’s a rundown of the pros and

Design and UX are not quite up-to-speed. Compared to Mailchimp and HubSpot,

not pretty — and sometimes even clunky. Whereas most features on HubSpot and

online CRMs — and integrated

the same features as HubSpot,

solutions are pre-packaged and easily palatable.
•

Pardot is an email automation

Negatives

Pardot essentially has all of

Positives
•

Pardot

Keyword tracking is included with Pardot. If you’re running a blog, an SEO keyword
tracking tool is a must-have. Most companies resort to Ahrefs or SEMrush, two

of the most popular options. However, this is a feature that’s included in Pardot’s

tried-and-true option that will

marketing tool, so that’s one more subscription you won’t have to pay with Pardot.

continue to evolve with the

market (so it’s only going to get

•

better over time).

“Automation rules” rule. Within Pardot, you can create rules based on actions taken
by people in your CRM. Let’s say you want to send an email to someone when

they’ve hit the pricing page or score someone higher after they fill out a form —
almost anything you’d want to automate can be automated in Pardot.

What to Look for
in 2022
Digital Marketing Trends For 2022

Trend

So, which platform should you choose? As with all purchasing decisions, it
boils down to what your situation is. If you’re a Salesforce user, you’re probably
already seriously considering Pardot. If you’re a startup or small business,
Mailchimp is probably the best option. If you’re looking for a solid all-in-one
package, HubSpot is likely the best choice. And, of course, there are far more
than three options for marketing automation platforms.

No. 04
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The digital journey has become the most

important path in the 21st century. To make
it memorable and convert your customers,
there are a few assets you need to include
along the way.

As millennials and Gen Z continue to inherit an increasing amount of B2B and
B2C purchasing decisions and power, it’s generally accepted that these groups
are much more comfortable communicating — and even purchasing — online
compared to more traditional face-to-face experiences.
With this in mind, how can your business take advantage of this digital shift
that has been compounded by the increased comfort of virtual consultations,
appointments, and meetings?
Here are three ways companies are improving their digital sales experiences.

Update Your Website So It Is Easier for Your Team

Enhance Your Website with Videos & Testimonials to Help

As a digital agency, one of the top requests we receive f

Ready to take website engagement to the next level?

to rely on a developer to make changes?” The answer is

experiences to life through video. Are you a candle company

to Update, Manage & Archive Content

Integrating
Digital Touch
Points Into
Your Sales or
Conversion
Process

rom clients is, “Can you update our website so we don’t have
mostly yes.

WordPress is currently the most popular content

management system (CMS) in the world that powers

the back-end of websites. As of June 2021, WordPress
accounted for about 65% of all websites that had a

CMS and is 11.5 times more common than Shopify, an

e-commerce-specific CMS. The broad appeal of WordPress
is that whether you have a B2C audience, B2B audience,

Share Your Brand’s Story

Start by thinking about how you can bring your stories and
that makes custom candles in-store? What if you had

different touchpoints that showed online customers what

happens behind the scenes when they purchase a custom
candle? Are you an insurance firm that is committed to

proactively helping your clients? How can you feature stories
from satisfied clients that can be your brand’s voice without
making your prospective clients read pages and pages of
copy? (See: video testimonials.)

or a hybrid, WordPress is open-source, free to use and

Another popular area for video is around the About Us,

customize the experience, including shopping integrations

share a glimpse of your organization’s values and culture

has numerous plug-ins that allow you or your company to
like WooCommerce.

For many companies we work with, the real benefit of using
WordPress is that they can still have a highly designed and

custom website; plus, the back-end can be built in a way that
general marketers and other employees can easily update
via new images, copy changes and edits, and even new
pages — with no coding experience required.

Careers, or Culture section of your site. What better way to
than by featuring a video that can weave individuals’
experiences together — from the CEO to the recent
intern class.

Enhance Your Website with Videos & Testimonials to
Help Share Your Brand’s Story

Enhance Your Website with Videos & Testimonials to
Help Share Your Brand’s Story

Digital Marketing Trends For 2022
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Connect Your Website to Your Other Digital Touchpoints

In closing, your website should be the front door of your business —
not something you dread having to talk about with your developer.

The true beauty about digital marketing is that nearly everything can be tracked and, thus, is able to follow
a set of predetermined steps laid out as your ideal customer’s journey. For example, if most prospective

that not only addresses their search, but also directs them to all of your valuable research, knowledge sharing,
and sales collateral, which is all free in exchange for their preferred email address.

A website is a
living, breathing
piece of your
sales and
marketing strategy
and should be
treated as if it
were always
growing and
evolving.

From there, your website can be integrated with a marketing automation platform (our favorite is HubSpot),

and once their email is collected, you can further nurture these prospects by sending them relevant articles,

resources, or events. In addition to email marketing, you should ensure that your website is tagged or pixeled

for any paid media campaigns you may be running. The most common digital marketing campaigns these days
are running across Facebook/Instagram, Google/Youtube, or LinkedIn, depending on your audience.

Each of these vendors has specific tags or pixels that allow your website to signal them when conversions

(i.e., sales, form fills, etc.) on your site occur, which allows the media platform to look for users that are most
likely to convert.

In closing, your website should be the front door of your business — not something you dread having to talk
about with your developer. A website is a living, breathing piece of your sales and marketing strategy and

should be treated as if it were always growing and evolving. With advancements in CMS, even a team who has
never seen website code before can maintain and grow a well-built website.

Digital Marketing Trends For 2022
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customers are finding you for the first time via Google search, you may direct them to a specific landing page
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Trend

Six

A website is your company’s global

storefront — a location where any customer,
anywhere, can gain access to your brand
story, your mission, and even shop for

your products if you provide eCommerce

options. And, as you’d expect in the digital
age, it’s increasingly important for you to
have a user-friendly access point online:
Americans generate 3,138,420 GB of

internet traffic every minute, and 96% shop
with online stores at least once a year. If

In 2022, a successful website will go beyond a basic landing page; in fact, the
“trend” in web development goes far beyond a passing fad.
Customer expectations coupled with the right to accessible websites mean that if
you’re building or maintaining a space online and don’t consider these important
aspects, you’ll lose customers, receive backlash, and be ill-prepared for future
web enhancements.

someone can’t find you on the internet,
you’re likely losing their business.

Need for Speed

are just a few of the ways AI is positively impacting internet

more than two seconds after clicking a link. So, if your web

into your site development, you can make design decisions

More than half of internet users expect websites to load no

Beautiful,
Accessible
Websites
From the
Inside Out

health is poor, you may never see those visitors on your

site again. The good news is, there are plenty of techniques
you can use to increase your loading speed. Lazy loading,

users. By incorporating accessibility widgets and software
with everyone in mind.

pagination, and reduced images on your pages can all help

Easy Updates

help ensure that your customers stick around, but you’ll also

a site developed that is easy to update. Whether you have

keep infinite loading circles at bay. Not only will site speed
get a better Google ranking, too.

AI for Accessibility

Accessibility is about considering all possible audiences for
your website as you’re developing it. Making design and UX

choices for visitors who might be blind, deaf, seizure-prone,
or only able to navigate sites with their voice will keep your

The last piece of the website puzzle for businesses is having
an in-house site developer or you’re contracting a business
to build a website for you, you’ll occasionally need to make

quick updates, like posting new blogs or resource content, or
updating your products page so your customers can access
your latest offerings. If your website is built on a platform

that you need a dev degree to navigate, you’ll end up wasting
lots of time waiting on others to make these updates for you.

website and business compliant, but it’s also simply the right

There are numerous options available when it comes to

accessible, why not automate it? Artificial intelligence/AI can

needs with a knowledgeable developer who can guide you

thing to do. If you need a hand with making your website

make a world of difference and ease your transition to an

accessible website. Platforms like accessiBe and UserWay

can audit your existing website for accessibility and provide
solutions like automatic screen-readers, dyslexia fonts,
video remediation, and so much more.

AI can also assist your customers in using your website.
Features like image recognition for those with visual

impairments, lip-reading recognition for those with hearing

website-building platforms, so it’s a good idea to outline your
to the best fit for your business. They can also advise you

on upcoming changes to platform back-ends that can help
future-proof your website so you don’t have to do a giant
overhaul every six months.

As marketers, we know design is crucial to customer

success. Just remember that for websites, design includes
the back-end design, too.

impairments, and text summarization for mental impairments
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Trend

Seven

By 2023, digitally transformed businesses

are forecast to contribute to more than half
of global GDP. If you want to participate in

that high-performing group, you’ll need to
ensure that you’re maximizing your digital
presence now.

In a recent survey by Statista, 97% of respondents said that the COVID-19
pandemic sped up the digital transformation of their organizations. The masses
of people who were stuck indoors spent significantly more time online, whether
for pleasure, distraction, or to join the increasingly remote workforce.
There are a number of areas where this digitization has come into play. From
eCommerce platforms to remote collaboration for a hybrid workforce, here’s how
you should be digitizing your business in 2022.

Amplify With Apps

Decentralize Collaboration

to go beyond advertising to your customers and actually

of the employed before the pandemic to over 33% once it

One of the great marketing challenges is figuring out how

Digitizing
the Future

engage with them.

One of the best digital solutions is to offer an app.

Business apps can have a range of functionalities — from

to the office will need to plan for remote collaboration.

When your customers download your app, you can easily

agencies, creative collaboration has specifically been a huge

collect information like their name, email, and other

specifically. With the touch of a button, your customers can

order products or services, or engage with other customers
and strengthen your brand.

No. 07

the world, meaning that even companies planning on a return

Luckily, the explosion in hybrid offices also led to the

scheduling, sales support, and everything in between.

Trend

hit. This also allowed businesses to hire talent from around

loyalty programs and reward tracking to appointment

personal identifiers that can help you market to them more
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COVID-19 triggered remote work in the US to rise from 6%

development of some incredible collaborative platforms. For
focus since in-person brainstorming sessions have had to

shift online. Fortunately, communication platforms like Slack,

project management software like CROOW, and a whole host
of cloud-based creative tools have not only made remote

collaboration possible, but advantageous because of how

they have centralized working files and important feedback.

29

In a recent survey by Statistia,

Customers are shopping online — for convenience, access, and

97

freedom of choice. In fact, it’s estimated that by the year 2040,

95% of all purchases will be through eCommerce. And yet, 46% of

(Statista)

Check Out eCommerce

%

small businesses in the US still don’t have a website.

In order to reach your customers where they are, it’s time to give
them a way to shop with you online. There are myriad options
for businesses looking to establish an online presence. If you

or someone on your team is technically savvy, you can follow a

step-by-step tutorial to set up a site on your own. There are also
platforms built for eCommerce that will guide you through the

process. Or, you can contact digital experts to get white-glove
assistance and personalized website options.

In-Feed Shopping

If your business decides to work with an influencer, market
through social media, or use Instagram in any way for your

products, Shopping on Instagram has set out to make the process
easier for you and your customers. With in-feed shopping, a user
can be looking at their feed, see an influencer they love wearing
your latest accessory, and click directly on the product to buy

right away. Gone are the days of writing the caption, “Click the link
in our bio to purchase!” Your influencer or model can showcase
multiple products in one image, and users can buy every piece
they’re interested in without having to hunt for them on your
website later.

Digitizing your business is crucial to your future success. By

implementing updates like those highlighted above, you can

reach more customers, engage more meaningfully, and help your
employees advance and collaborate from wherever they are.

of respondents said that the COVID-19
pandemic sped up the digital
transformation of their organizations.
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When a majority of the workforce took their jobs home,
the barrier between the personal and the professional fell even further.

David Capece — CEO, Sparxoo

There’s no avoiding it —

We’ve all reassessed
our priorities,
and we know
we need to do better.
Sparxoo is an award-winning agency.
To contact us, visit sparxoo.com/contact
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